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4.18 Difference between cost based and value-based pricing
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Profit: It results in low profits. It results in high profits. .
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fion to . The major differences between market skimming pricing and market penetratlon pricing !
are shown below: ;
E price Topics Market skimming pricing : Market penetration pricing

Definition Market skimming pricing is setting | Market penetration pricing is

- - a high price for a new product to | setting a low price for a new | . i
B o . : skim maximum revenue layer by product in order to attract a large :
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