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3.20 Individual Differences in Innovativeness
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In each product area, there are consun pioneers and early 
ldopters, 
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phone, This is becagse they foll tu* * prree of mobile phone will be-reduced in course of

ii.". e classification of adopters based sn eitensive research iS illustrated below' 
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Figryre: Classilication of adoPten

Innovators (qfiq*o3 one of the most important chara"THT:HT:Jt
.to adbpt an innovation within very less'time' i'e' they rer

period than any other category. About z.s%people fatl in this category'

Earlyadoptersc-'FFo:Therearel3.5o/oconsumers,lnoar.;uasi1|little

conscious about a new product. After searching they purchase the product very

earlier, they are called early adoptqst 
r 1 l

Early majority (qfr qR{tflfi;l t 34 o'/o people in our society purchase the product '

before purchasing most'of the people they are called early majority'
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