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Same way' because the size, capacity,.caPability and strategies are different, For example,

therawmaterialsuppliersaregiving*o,..on"essionstolargesizedcompantes.
However, they may not give th':":-*ncessions to small companies'

.{ccording to Phnip Kotrer ano calriffii j::m.ffi:::nt consists or

It*",Tr;ffi [:;:T[3J1T,t'TiI.i!!'-'=:1il;**ngpr'duc'[i'n'
financial&otherfactors.Hence,themarketlngmanagement/managermusttakeinto
cnnsideration these departments before ;**i;; **rt'tin g decisions' Following fi gure

Sows the elements of mibro environment:
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o environmental factors are discussed below:
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sult, a marketing

ively or negatively impact custorner satisfaction' As a ret

rtlrent works closelv with the finance' nurc!1ing, -:1T1T11"f:::"ff::
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,o identifv,wavs that each deparnnent

onmribute to the or#;:i.-*it*al customer value, which leads to sup€nor


